Roboter und CNC

B Siemens und Kuka haben eine umfassende
Kooperation angekiindigt. Im Mittelpunkt
steht die Integration von Kuka-Robotern und
Siemens-CNC-Loésungen beim Beschicken von
Werkzeugmaschinen: Seite 6
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Launch Pad

£I= With more than 96 % of its
sales in the domestic market,
China’s Shenyang Machine Tool
Group realises it needs global
customers, and the jump-off
point is Europe. Page 16
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Sights Set on German Market

| Turkish machine tool builders

are ready to co-operate with
partners at home and abroad
to boost their exports to
Germany, which is already
their most important market.

= A campaign to increase
Turkey’s share of German ma-
chinery imports from 2 % to 5%
by 2023 was announced yester-
day by that country’s machinery
manufacturers. Co-operation
will play a pivotal role in the
plan, according to Sevda Kayhan
Yilmaz, a member of the board
at the Turkish Machinery Pro-
motion Group, Ankara.
Speaking at an EMO Hanover

| press conference, she said that

Board member Sevda Kayhan Yilmaz (r.) and Ahmet Yilmaz, senior
advisor for Germany, from Turkish Machinery Promotion Group ex-

to reach the trade expansion
_ goal, her organisation is not
only promoting increased part-
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chine tool makers at every level
she told attendees.

Such partnerships can be pro-
moted through industry organ-
isations, she explained, adding
that her group would like to
forge relationships with nation-
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Heavy Duty Vertical Lathe

plain their strategy for the future.

al associations such as the Ger-
man engineering federation
VDMA and regional groups.
She said that Germany is al-
ready “extremely important” for
the suppliers her group repre-
sents; last year, 17 % of Turkish
machinery exports ended up in
Germany, making it the leading
trade partner in the sector, ac-
cording to official government
figures. One Turkish manufac-

tarer who was attending the
press conference underlined Eu-
rope's importance for his com-
pany, which produces hydraulic
cylinders. “Ninety-one percent
of our exports go to Germany,
Austria and France,” he said. (ec)

= Turkish Machinery
Promotion Group,
www.turkishmachinery.org,
Hall 15, Booth A5
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